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Clean Palette The Issue

The Issue
Did you know that the FDA does not review or regulate cosmetic products or their 
ingredients for safety? Due to lack of  regulations, one out of every 100 personal care 
products on the market contains known or probable carcinogens and 89 percent 
of ingredients in products have not been assessed for safety. Beauty products have 
also been proven to contain ingredients linked to cancer, birth defects, hormone 
disruption and other health effects. The only federal US bill that holds cosmetic 
companies accountable for the ingrediants in their producsts is the Safe Cosmetics 
and Personal Care Products Act of 2019. However, the bill does not have a strong 
enough safety standard and needs to be reformed to protect individuals against 
toxic beauty. 

Clean Palette
Clean Palette values safety, honesty, and trust and believes that those values should 
also be reconized in the beauty industry. We invision a world where individuals 
don’t have to worry about what’s in their beauty products or developing a serious 
health concern from chemicals in their products like cancer, endocrine disorders, or 
neurological problems. Clean Palette does this by bringing awareness to what is in 
beauty products and working to eliminate toxins in beauty products by introducing 
and promoting legislation. Our Audience is women, ages 18 to 34, becasue they are 
the heaviest buyers of beauty products and most affected by the issue. We reach our 
audience throught social media and by utilize a traveling van that travels to college 
campus’ to share information about safer, toxicant free cosmetics. 

Resources
Toxic Beauty - https://www.toxic-
beautydoc.com/the-film

Campaign for Safe Cosmetics - 
http://www.safecosmetics.org



Clean Palette Color Swatches & Typography

C: 1
M: 0
Y: 78
K: 0

R: 247
G:234
B:72

PANTONE: 101 C

C: 0
M:45
Y: 29
K: 0

R: 255
G: 157
B: 162

PANTONE: 3572 C

C: 0
M: 94
Y: 100
K: 0

R: 225
G: 6
B: 0

2347 C

C: 73
M: 37
Y: 0
K: 0

R: 61
G: 135
B:203

PANTONE: 2143 C

C: 27
M: 63
Y: 84
K: 72

R: 78
G: 53
B: 36

2322 C

C: 0
M: 13
Y: 35
K: 0

R: 239
G: 209
B: 159

PANTONE: 155 C

50% OPACITY

Primary
Secondary 

Body

Cyrene  - Regular 30pt
Sofia Pro - Light 16pt

Sofia Pro - Light 10pt



Clean Palette Primary Logo

Primary Logo
The primary logo uses an elegant 
and sophisticated sans serif font 
to provoke trust and safety which 
are Clean Palettes core values. The 
elegant font is also remenisient of a 
beauty brand which appeals to the 
audience of Clean Palette,  women 
between the ages of 18 to 34.



Clean Palette Primary Logo



Clean Palette Primary Logo - Uses

Photo Logo Use
Intentional stock images or personal photography can be used with the 
primary logo to create a photo logo by displaying the logo over an image. 
Photo logos work well on social media platforms becasue they can visually 
display the brands message and bring it to life. Avoid busy images or images 
that do not reflect the brands color scheme

Artistic Logo Use
Similar to photo logo use, artistic logo use allows can visually display the 
brands message and bring it to life. Use brand assets to create artistic logos.



Clean Palette Secondary Logo

Secondary Logo

The secondary logo places 
the typography of clean 
palette in a sqaure like shape 
allowing it to function better 
in square spaces.



Clean Palette Secondary Logo



Clean Palette Secondary Logo - Uses

Photo Logo Use
Intentional stock images or personal photography can be used with the 
secondary logo to create a photo logo by displaying the logo over an image. 
Photo logos work well on social media platforms becasue they can visually 
display the brands message and bring it to life. Avoid busy images or images 
that do not reflect the brands color scheme

Artistic Logo Use
Similar to photo logo use, artistic logo use allows can visually display the 
brands message and bring it to life. Use brand assets to create artistic logos.



Clean Palette Submark Logo

Submark Logo
The submark Logo can be 
used when there is small 
spacing or be displayed 
when the brand is already 
familiar.

One-color

Two-color



Clean Palette Submark Logo - Uses

Photo Logo Use Artistic Logo Use
Intentional stock images or personal photography can be used with the 
submark logo to create a photo logo by displaying the logo over an image. 
Photo logos work well on social media platforms becasue they can visually 
display the brands message and bring it to life. Avoid busy images or images 
that do not reflect the brands color scheme

Similar to photo logo use, artistic logo use allows can visually display the 
brands message and bring it to life. Use brand assets to create artistic logos.



Clean Palette Submark Logo



Clean Palette Logo Spacing



Clean Palette Logo Misuses
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Clean Palette Brand Assets
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